


































Name: Tay Sze Bin, Michelle (15385666) 

Photo Diary: The Good Life 
 
Analysis of Research 
Key Consumer Insight – I treat my dog as if he were a human, more specifically, a child. All 

expenditures therefore stemmed from the belief that he consumers like a human child. My purchase 

decisions are made based on the judgment that variety in products (flavourful snacks, clothing and 

toys) which satisfies me as a person would similarly satisfy my dog. 

 

Type of Consumer – The photo diary greatly emphasized on benefits across the featured consumption 

contexts with little reflections on other factors such as price, convenience etc. This might be an 

inference that I am a benefit-oriented consumer.  

 

Purchase Motivation – Affection and guilt. Affection gives me reason to spend lavishly on the best 

products and services for my dog comparable to how I would gratify my other loved ones in the same 

manner. Guilt is however the result of affection. Like parents who try to compensate for their absence, 

spending on my dog is a mean to alleviate the guilt of not having enough time with him. 

 

Implications of Photo Diary Research 
A photo diary can be seen as a controversial form of ethnography where the intent is to provide a 

detailed, in-depth description of everyday life and practice. The visual images presented in the dairy 

come to be ‘ethnographic’ in nature through interpretation and perspective. Understanding consumer 

behavior and intent in this manner holds several benefits to account planners.  

 

The onus of account planners is to derive useful insights of truth and depth which form the fulcrum of 

advertising creativity. Photo diary studies are less biased whereby account planners are remote from 

participants allowing them full control of the timing and means of capture. Minimizing the effects of 

observers on participants consequentially yields a far more natural insight. Images complemented by 

narrative sequence capture experiences of consumption, brand or product that is too complex for a 

notebook. The self-directed assembly of photo diaries enhances the level of consumer participation 

providing opportunities for account planners to perceive the world through the consumer’s very eyes. 

True relevancies can then be unveiled. 

 

While a photo diary is apt in uncovering insights, it is limited to an individual consumer. Photo diaries 

are best combined with other means of research which can accommodate a larger sample size with 

them serving as pilots to a particular study. 
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